






















COST ESTIMATION
PUBG MOBILE — ESTIMATED INVESTMENT & ROI JUSTIFICATION
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PROOF OF CONCEPT

+740%
Daily revenue spike during the Blackpink × 
PUBG Mobile in-game event.

• $50K → $420K daily revenue (iOS only, Jul 
2022)

• Real figure higher — excludes Android & 
regional apps

• $0.24 ARPDAU × 25–30M DAU = scalable 
upside

The projected ROI comfortably absorbs the 
campaign cost.

ESTIMATED CAMPAIGN COST  —  BY CATEGORY

LICENSING FEES

Value exchange
Cross-audience deal between two major brands, not a 
large fixed fee

ROYALTIES

10–20%
Paid to YETI on co-branded cosmetic sales — aligns 
incentives

MARKETING

$200–550K
Cinematic trailer + Twitch / YouTube / TikTok creators

BRAND INTEGRATION

$100–200K
In-game skins, YETI tent & event modes + giveaway 
prizes

INDICATIVE TOTAL ~ $300–750K

Estimates based on comparable campaigns · Excludes internal team time · Sources: Business of Apps 2025 · GameRefinery / Water & Music 2022 · Kevurugames 2025



PARTNERSHIP TERMS
YETI — FAIR & MUTUALLY BENEFICIAL STRUCTURE
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WHAT YETI GAINS

+13 pts
In-game ad-recall uplift vs. digital media average

+28%
New YETI customers under 35 (2024)

$1.84B
YETI 2024 revenue (+9% YoY)

HOW WE STRUCTURE THE DEAL

Value-exchange partnership

PUBG brings 100M+ young players; YETI brings outdoor credibility & products — no large fixed fee.

Revenue-share on cosmetics

YETI earns a 10–20% royalty on co-branded skins, so it has a stake in the pass's success.

YETI funds the giveaway prizes

In exchange for direct traffic to yeti.com and exposure to a young, engaged audience.

Shared marketing costs

Split proportionally — PUBG carries in-game marketing, YETI amplifies on its own channels.

Performance-based clause

Part of the payments tied to KPIs (pass completion, traffic) to keep both partners aligned.

Fair, mutually beneficial, and keeps both partners invested in the outcome.




